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OVERVIEW

35M
UK users

47%
Bachelor degree or above

54.2%
18-34 years old

https://www.statista.com/statistics/1018012/instagram-users-united-kingdom/
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METHODOLOGY
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INSTAGRAM ENGAGEMENT TRENDS IN UK UNIVERSITIES
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RANKING VS NUMBER OF FOLLOWERS VS 
POSTS PER DAY
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Be Active!

1.43

0.57



RANKING VS NUMBER OF FOLLOWERS VS 
DAYS PER WEEK WITH POSTS
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Be Active!

6.25

4



RANKING VS NUMBER OF FOLLOWERS VS 
HASHTAGS PER POST
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Less Hashtags!

5.84

3.74

13.95

12.3
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INSTAGRAM ENGAGEMENT
KEY PERFORMANCE INDICATORS (KPIs)
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Engagement Per PostEngagement Rate Comments Per Post

Number of Posts = Posts Per Day  Days Per Week With Posts  



ENGAGEMENT RATE vs NUMBER OF POSTS
vs HASHTAGS
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ENGAGEMENT PER POST vs NUMBER OF POSTS
vs HASHTAGS
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COMMENTS PER POST vs NUMBER OF POSTS
vs HASHTAGS
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KEY FEATURES CORRELATION WITH ENGAGEMENT RATE
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KEY FEATURES CORRELATION WITH COMMENTS PER POST
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DO HASHTAGS PER POST IMPROVE ENGAGEMENT RATE?
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DO HASHTAGS PER POST IMPROVE ENGAGEMENT PER POST?
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DO HASHTAGS PER POST IMPROVE COMMENTS PER POST?



ENGAGEMENT PER POST VS RANKING VS 
POSTS PER DAY
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Be Active!

Few Well-Crafted Posts

0.57



ENGAGEMENT PER POST VS RANKING VS 
DAYS PER WEEK WITH POSTS
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Be Active!

Post Almost Every Day

4



ENGAGEMENT PER POST VS RANKING VS 
HASHTAGS PER POST
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Use Fewer Hashtags!

3.74



SUMMARY AND FUTURE WORK

❑Current trends recommend posting daily, prioritising quality over 
quantity for key posts

❑Selective and impactful hashtags are more effective than 
excessive use

❑SHU has the opportunity to improve its engagement as 
Instagram is the second most effective platform for driving traffic 
to SHU’s website

❑Future Work: Conduct a deeper analysis to identify the most 
effective post types (content, media types, ...etc) and hashtags
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THANK YOU
Dr Abdel-Karim Al-Tamimi

a.al-Tamimi@shu.ac.uk

School of Computing and Digital Technologies
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