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Abstract

The importance of power structure analysis in tourism studies is appreciated by
academic scholars based on the fact that the tourism industry is a capitalist

activity concerned with wealth production, accumulation and distribution. This is

the power structure that serves to reproduce and condition different modes of

tourism industry development and, as a consequence, diverse outcomes for the

local economy in general and its players specifically. However, under the

influence of Karl Marx, theorists using critical approaches to research power

have tended to focus on issues around the equality of power relationships

between actors or stakeholders. In doing so, it may be argued that what is

missing are the diverse geographies of power and, in particular, the inherently

spatial nature of power, including the involvement of social relations in both

space and power (Lefebvre, 1976; 1991). In order to address this, the present

study focuses on the exploration of the spatiality of power that surrounds

tourism industry development. A conceptual framework, based on the
DSSOLFDWLRQ RI /HIHEYUHTV FRQFHSWV VXSSOH
MSRZHU FXEHY SODFHG LQ WKH EURDGHU FRQWH[W
M+LVWRULFDO ODWHULDOLVPYT KD Vst lHa@lityGisl MHORSHG
country with a non-colonial past, being in transition from socialism to capitalism,

with the tourism industry at an early stage of its development. Of core interest to

the study is the spatiality of power which frames local tourism industry
GHYHORSPHQW WKH UHODWLRQVKLSV EHWZHHQ WKH
IHQHWYV’ ™ GiRdigbrousQéufoperators, indigenous travel agencies and

the government in Yamal in the Yamal-Nenets Autonomous Okrug (YNAO) of

the Russian Federation. Based on the aim to DFFHVV WKH UHVSRQ
subjective comprehension and evaluation of spatiality of power, the research is
positioned in neo-empiricism and uses qualitative methods of data collection

and analysis.

The major theoretical findings confirm ODU[Y WKHRU\ Rl py+LVWRULFDO
WKHVH WHUPV WKH\ VXS SHRIWE YWMHY M et. ME WHU
(2001) DQG 2911HLO pafiefs that, formed under the historical conditions,
SROLWLFDO HFRQRP\ UHJLPH LQIOKIH@EB¥H?37 D) G3UWR
associated spatiality of power (Lefebvre, 1991). The findings also support the
conception of social space theorised by Lefebvre (1991) in terms of the
interwoven nature of mental and material constructions of space. In this, the

findings do not support Karl Marx and Georg Hegel, as well as their followers

amongst tourism scholars, prioritizing material constructions of space over

mental (for example, regulationists, comparative and Marxist political
economists) or vice versa (for example, advocates of cultural political economy

and alternative/post-structural political economy). Additional findings made do

QRW VXSSRUW WKH H[LVWHQFH RI pIDOVH FRQVFLRXV(
IURP 3SWKH 1HQHWV’ LQGLJHQRXV MWhOigeNdd© torJHQFL
RSHUDWRUV WKH UHODWLRQVKLSYVY RI GHSHQG-HQF\ E
indigenous tour operators and indigenous travel agencies based on the
SRVVHVVLRQ E\ 3WKH 1HQHWV"™ WKH uPHDQV RI SURG
power everywhere promoted by Foucault. For future studies on spatiality of

SRZHU LW ZRXOG EH ZRUWKZKLOH WR LQFOXGH WKH
ZLWKLQY MSRZHU WRY DQG NMefeKlHsdn & IMNét [20R) tdtHUH G E
FRPSOHPHQW /HIHEYUHTV YISQWDHY WUL PG R DHAG
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Chapter 1: Introduction



1. Introduction

The purpose of this chapter is to provide a rationale for the present research
study. The chapter starts from the appreciation of the main issue this PhD study
concentrates on and on the research context (section 1.1). In this section, the
need for the present research study within the current tourism academic
knowledge is acknowledged. This is made by identifying the limitations and
gaps of previous research studies on the issue highlighted that require
investigation. Based on the gaps recognized the main aim and objectives of the
present research study are established (section 1.2 and 1.3 respectively). The
chapter finishes by the section in which the structure of the PhD thesis is

outlined (section 1.4).
1.1. Research Context

Tourism, as a capitalist economic activity, has been described as one of the
fastest growing industries and a source of wealth creation, especially in
disadvantaged regions and less advanced nations (Cole & Morgan, 2010).
However, an unbalanced focus on its economic benefits has been questioned
not least by growing concerns over the uneven nature of W R X U ledbRdIMt
development (for example, Cole & Morgan, 2010; Harris et al., 2012; Uysal et
al.,, 2012; Fowler et al., 2013; Hall et al., 2015; Mostafanezhad et al., 2016).
One key reason for this imbalanced development has been identified to involves
the power structure that serves to reproduce and condition different modes of
tourism industry development (Bianchi, 2002; Holden, 2005; Mosedale, 2011).
As a consequence, it is argued, this produces diverse outcomes for the local
economy in general and for its players specifically. In other words, the balance
of power within economic structures has been recognized to influence the
economic benefits that arise from tourism and to determine how tourism aids

the development of a country or region (Holden, 2005).

Based on an analysis of the conceptions of power that currently exist in tourism
studies, it may be argued here that, the theoretical approaches employed in
relaiiRQ WR VWXG\LQJ LVVXHV RI SRZHU KDYH EHHQ LQ



*HRUJ +HJHOfV LGHDV 7KLV LV REVHUYDEOH LQ WHU
study and determining the ways in which the issue of power is analyzed. For
example, regulationists, comparative and Marxist political economists follow the
ideas of Marx and stress the significance of concentration on the material, or
politico-economic space, that shape power relationships (Morrison, 2006). In
contrast, advocates of cultural political economy and alternative/post-structural
political economy (underpinning the notion of p& UL W L F b@ner kit @¢pel
emphasise the importance of paying attention to the mental constructions of
space, its workings, ideas, the role the ideas play in the formation of and
sustainability of differential powers and the inequalities resulting in

consequence.

Moreover, under the influence of Karl Marx, theorists using critical approaches
to research power have tended to focus on issues around the equality of power
relationships between actors or stakeholders. In doing so, it may be reasoned
that they have neglected to acknowledge the diverse geographies of power and,
in particular, overlooked the inherently spatial nature of power, and the
involvement of social relations in both space and power (Lefebvre, 1976; 1991).
In order to fulfil these gaps, the present study identifies a need to focus on the
exploration of the spatiality of power that surrounds tourism industry

development.

One of the great contributors to discussions on the spatiality of power has

become Henry Lefebvre (1991). He, first of all, brought the notion of space to

the fore. Secondly, he arguedthat sSDFH DQG SRYRELDOHUBE@DWLRQ
most importantly, he insisted on the importance of the fusion of mental and

material constructions of space when exploring the social space production, of

which spatiality of power is a key part of, thus, accommodating the ideas of both

ObDU[] DQG +HJHO ,Q WKH SUHVHQW UHVHDUHKe/HIHEY
VXSSOHPHQWHG E\ *DYHQWD Y Vto facilitate. Srialysis Lbf EhX E H

spatiality of power.

<HW WKH DSSOLFDWLRQ RI /HIHEYUHTYV WKHRU
VXSSOHPHQWHG E\ "® YU BRWBUYVFXEHY RQ WKHLU RZQ L
be insufficient. These theories are absent of such important concept as, for

example, the role of the history. Thus, to study the spatiality of power at a
3



particular locality will require a combination of history and political economy to
explain phenomena, fRU H[DPSOH DFWRUVY PRWhaKibgydhdRQV IR
actions (Reed, 1999; Lieven & Goossens, 2011) because context determines
SHRSOHVY YLHZSRLQWYV LQWHUHVWY PRWLYDWLRQV
conflicts that occur (Clancy, 1999). In these terms, these theories be placed in
WKH EURDGHU FRQWH[W RI ODU[Y SROLWLFDOTH¥FRQRP\
will also be complemented by other concepts developed from other political
economy approaches such as regulation theory and comparative political
economy. Regulation theory will assist in appreciating the role of the state and
of the local government within a wider political, economic, social and
environmental context with an emphasis on the context-specific tendencies of
historical capitalist development (Marxist political economy). The findings will be
linked to the level of economic framework analysis the comparative political
economy Yto investigate and demonstrate the influence of economic framework
that exists in a particular locality on tourism industry development in general

and spatiality of power specifically.

The present study will also challenge the notion of @dependency fbetween
international (the multinational corporations) and local (local indigenous
communtities) levels, by considering the relationships at the local level, namely

between local tour operators and indigenous community.

The type of country in which to situate the study was chosen based on the
observations of Webster et al. (2011). They noted that there has been a lack of
focus in tourism studies on countries that have a federal type of governance,
with a non-colonial past, being in transition from one political economy regime
to another, and with the tourism industry at an early stage of its development.
Yamal in the Yamal-Nenets Autonomous Okrug (YNAO) of the Russian

Federation was identified as a suitable destination area to be studied.

1.2. Research aim

The main aim of the present research is to explore spatiality of power and its
influence on inbound tourism industry development. This is explored by
HIDPLQLQJ WKH UHODWLRQVKLSV EHWZHHQ 3WKH 1H

agencies, non-indigenous tour operators and local government in Yamal in the

4



Yamal-Nenets Autonomous Okrug (YNAO) of the Russian Federation, and the
consequent contribution of inbound tourism industry development to the local
HFRQRP\ DQG 3WKH 1HQHWVY|  ZHOIDUH

1.3. Research Objectives

In order to reach the main aim, the study has six key research objectives:

1. To present a literature review on how the issue of power and power
relationships was approached by tourism scholars. This will contribute to
setting the context for the research and to identify gaps in academic
knowledge;

2. To create a conceptual framework to guide the research and to justify the
case study chosen, having drawn upon the literature review and
identified potential research gaps;

3. Based on the conceptual framework developed, to investigate the
PUHSUHVHQWDWLRQV RI VSDFHY RI WKH VWDNHKR
of which spatiality of power is a key part;

4. To explore the role and influence of the historical context on the
contemporary politico-economic situation in the YNAO, on the
PUHSUHVHQWDWLRQV RI VSDFHY RI WKH VWDNHK
SUDFWLFHY

5. 7R H[DPLQH WKH PUHSUHVHQWDWLRQDO VSDFHY R
IHQHWYV" ORFDO LQGLJHQRXV Wibdy¥id3 t@udHQFLH
RSHUDWRUV DQLOWSKUTILRWRLVFESHFWRI ZKLFK VSDWLDO
part;

6. 7R LGHQWLI\ WKH RXWFRPH RI WKH LQWHUUHODWL
Rl VSDFHT HUHSUHVHQWDWLRQDO VSDFHY DQG
representatives from the stakeholder group for inbound tourism industry
development in the YNAO, in Yamal specifically; for contribution of
LQERXQG WRXULVP LQGXVWU\ GHYHORSPHQW WR
IHQHWVY"  ZHOIDUH

1.4. Thesis structure



The thesis has been structured into eight chapters. Chapter 2 critically presents
the main debates between tourism scholars on power and power relationships.
The chapter starts from an appreciation of the influence of one of the most
fundamental philosophers who has determined the way that tourism studies on
power and power relationships have been developed, Karl Marx with his
political economy philosophy and theory of Historical Materialism § This is
followed by the recognition of the main philosophical disagreement between
Karl Marx and Georg Hegel and its impact on the split between theorists in
tourism studies on the ways in which issues of power should be approached.
Then a detailed review of each of the approaches and the central arguments
are presented, research gaps are identified and intended contributions of the
present study are acknowledged. 7KH DSSURDFKHYV GLVFXVVHG DUH
approaches; ODU[LVW SROLWLFDO HFRQRP\ Hp'HSHQGHQF\ W
Comparative political economy; and Community-based approach. The chapter
ILQLVKHYV ZLWK D VXPPDU\ RI WKH UHVHDUFKHUTV NH\

review.

Chapter 3 EXLOGV RQ WKH FRQFHSWV GHYHORSHG DQG
conceptual thinking in line with key theoretical ideas that specifically relate to
space and power, with a view to articulating how the researcher conceptualises

these two concepts/ideas in the context of this research study.

The chapter starts from an appreciation of and justification for the theoretical
approaches that have influenced the development of a conceptual framework

by the researcher. It is intended that the chapter will assist in providing a

general sense of reference WR WKH UHVHDUFKHUYVY DSSURDFKL
spatiality of power. Each of the theoretical approaches that have influenced the
UHVHDUFKHUYV FRQF#&& Wiscisted \Wdpargrélyl. @ turn. This
discussion beginV ZLWK /HIHB®Y)thddiw p7KH 3URGXFWLR@ RI 6S|
is followed by a consideration of *DYHQWDYV power cubeYf XVHG WR
VXSSOHPHQW (199H EhédhH lihe Production of SpaceY 7KH FKDSWH
WKHQ JRHV RQ WR SUHaohcepal \irattewarkl dekeropefi\as a

result of the literature review and the theoretical approaches presented within

this conceptual thinking chapter, and research questions. This is followed by the

proposal of a conceptual framework to be applied to the study context of



investigating spatiality of power in relation to inbound tourism industry
development in Yamal in the YNAO of the Russian Federation. A summary of
the key arguments and issues presented in this chapter and the implications for

the research methodology is provided at the end of the chapter.

Chapter 4, in order to answer the research questions developed in Chapter 3,
the conceptual framework developed is applied to a locality specially chosen to

fulfil the main aim and objectives of the present research.

The research objectives presented in Chapter 2 introduced the researcher's
identification of the Yamal-Nenets Autonomous Okrug (YNAO) in the Russian
Federation as providing a suitable case context for the study of spatiality of
power in tourism industry development. To recap, it was recognized that the
YNAO would offer analysis of a context with a federal type of governance, with
a non-colonial past, being in transition from one political economic regime to
another, and with the tourism industry at an early stage of its development.

Type of country is in line with research gaps identified by Webster et al. (2011).

This chapter provides a fuller justification of the case study area chosen.
Detailed characteristics of the Yamal in the Yamal-Nenets Autonomous Okrug
of the Russian Federation are presented including, acknowledgement of the
historical path of the country's development and the role of that development in
the current political, socio-economic situation in the Russian Federation in
general and in Yamal in particular. A specific focus is given to the spatiality of
power surrounding relationships between the state government and society,
H[DPLQLQJ WKH SHRMHQHRQ/ RIWWK LQGLIJHQRXV FRPPXC
SUHGRPLQDQWO\ 37KH 1HQHWYV fobd&huniRér &f réaddn® H LQW
Firstly, with a population of around 40 000, this is one of the largest of the
indigenous groups in Northern Siberia. Secondly, their traditional economic
DFWLYLW\ UHLQGHHU KHUGLQJ LV WKH WKThud,<DPDO
RLO DQG JDV LQGXVWU\ GHYHORSPHQW LQ WKH <DI
IHQHWVY ™ UHLQ esHrhbe &hH WhGr¥ pasture territories are being
allocated for the gas and oil industry purposes (Cherry, 2009). The latter, in
WXUQ HQGDQJHUV WKH SUHVHUYDWLRQ RI 3WKH 1F
traditions and customs. In other words, space of Yamal has become not only

the place where political struggles happen, but the very object of that struggle.
7



In this context, the spatiality of power will be explored through investigation of:

WKH VWDWH JRppiesenttiosWaY Vspace §| space utilisation for
LQGXVWULHVY GHY Ha RiSdAtH gasy reicBar hekdipyg and tourism
specifically); gpatial practice fused to sustain the government's control and
GRPLQDWLRQ 3WKH 1HQHWVT aldkestly ivedspase) avid R Q D O
SWKH 1H Qépkésérftatiops of space fexpressed through their gpatial

practice fLQ UHVSRQVH W RpavaK pracdics DIWV HHif, \the researcher

follows Lefebvre (1991) who stressed the importance of the fusion of mental

and material constructions of space when exploring the production of social

space, of which the spatiality of power is a key part of. The historical period of

analysis under consideration starts from the 1917 Russian Revolution up until

B HUH YV Wradtrudwiiingy of the Soviet political and economic system) in 1991.

7KLY KLVWRULFDO H[FXUVXV LV PDGH XQGHU WKH LC
HFRQRP\ DQG pu+LVWRULFDO ODWHULDOLVPY DFFRUGL
are directly linked to the production of space. The history of space is inscribed

in its present. Thus, to study the spatiality of power at a particular locality

requires a combination of history and political economy to explain phenomena,

IRU HI[DPSOH DFWRUVY PR WhBRNG \ahd Refions [(Re¢dGBPL VLR Q
Lieven & Goossens, 2011) because conWH[W GHWHUPLQHYV SHRSOH)\
interests, motivations, shapes the power relations and conflicts that occur

(Clancy, 1999). Subsequently, the chapter offers an appreciation of the current

political and socio-economic situation and spatiality of power surrounding the
relationships between the state, the local government, the private tourism
LQGXVWU\N VHFWRU DQG 3W garmniuAi®p fiisvs offepe@ thdoddd R X V

an analysis of the pepresentations of space fof the state and local government,

their gpatial practice fand space usage for oil and gas, reindeer herding and

inbound tourism industries’ development. The chapter concludes with a
consideration of the implications of the case context for the design and

execution of the research (as discussed in Chapter 5) and the operationalisation

of the research objectives (presented in Chapter 2).

Chapter 5, in order to answer the research questions developed in Chapter 3
and to achieve the main aim and objectives of this PhD study, the conceptual
framework developed and discussed in Chapter 3 assists in giving a general

sense of reference in approaching empirical instances and in selecting the

8



appropriate methods of data collection and analysis (see Chapter 5 and 6

respectively).

In this chapter it is stated that the main aim of the study impacted the choice of
the research philosophy which, in turn, influenced the design of the research
strategy which consequently affected the stage of data collection and analysis
and, in the present research study, the stage of ensuring epistemological
objectivity. The chapter starts from a discussion of the stages of the research
process. Then each stage of the research process is presented in detail: what
the research question is; how the research question impacts the choice of the
research philosophy; how the research philosophy adopted to this research
study lead to the design of the research strategy. With respect to the research
strategy, attention is paid to the deductive and inductive approaches;
ethnography; phenomenology; and data collection methods utilised in the
present research study to reach the main aim of the study. In relation to the
data collection methods, the utilisation of semi-structured interviews and
informal conversations, observations and sampling strategies are recognized.
The chapter proceeds with the acknowledgment of the data collection process
that included access to the field, field work and ethics in accordance with which
the data collection was undertaken. The chapter finishes with a discussion of
the stages of data analysis and the way that epistemological objectivity and
claims to truth were reached. This is followed by a summary of key issues

discussed in the chapter.

Chapter 6 starts from an appreciation of the way that data analysis was
established. Attention is paid to the process of data transcription and translation
from one language to another (Russian to English), followed by an explanation
of familiarisation with data and coding. The purpose of the latter part of the
process was to develop a set of inter-related categories that would form a
theoretical framework to enable representation of the spatiality of power
surrounding the relationships between the local government, indigenous travel
agencies, non-LQGLJHQRXV WRXU RSHUDWRUV DQG 3WKH 1
Each stage of the analysis process, including familiarisation § ppen coding {

gxial coding fand selective coding Yis established in detail. In the last stage, the



gelective coding fstage, the cohesiveness of the theory or a story that explains

the phenomenon under study is offered.

In Chapter 7 the conceptual story that was derived from the data is developed
and the connections between the results of the analysis and existing theory are
made. The main aim presented in Chapter 2 is considered in line with the
research results emerging through the analysis of field work data. The major
ILQGLQJYVY DUH VXPPDUL]JHG DQG UHODWHG WR
thinking (Chapter 3) and compared against the work of previous researchers in
relation to spatiality of power in tourism research (Chapter 2).

Chapter 8 reflects on the conceptual framework (Chapter 3) and methodology
developed and applied (Chapter 5) to address the main research aim and
objectives. The discussion proceeds with an appreciation of the contributions
made to academic knowledge based on the findings made. The chapter finishes
with limitations and challenges of the research and recommendations for future

research.

10
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2. Introduction

In this chapter the main debates between tourism scholars on power and power
relationships are critically presented. The chapter will start from an appreciation
of the influence of one of the most fundamental philosophers who has
determined the way that tourism studies on power and power relationships have
been developed, Karl Marx with his political economy philosophy and theory of
Historical Materialism f[(see sections 2.2 and 2.2.1). This is followed by the
recognition of the main philosophical disagreement between Karl Marx and
Georg Hegel and its impact on the split between theorists in tourism studies on
the ways in which issues of power should be approached. Section 2.2.1
followed by sections 2.3 + 2.5 provides a detailed review of each of the
approaches, the central arguments that are used and identifies research gaps.
The approaches discussed are: @ritical Turn fapproaches (section 2.3); Marxist
political economy (section 2.4); Pependency theory {(section 2.4.1); Regulation
theory (section 2.4.2); Comparative political economy (section 2.4.3); and
Community-based approach (section 2.5). Section 2.6 focuses on the
importance of Rorms of power Y D @Gface fconcepts when researching the
issue of power. Subsequently, section 2.7, based on the review performed in
sections 2.3 - 2.5, considers the main gaps in academic knowledge on issues of
power, identifies the approach to be used and intended contributions of the
present study. The chapter finishHV ZLWK D VXPPDU\ RI WKH UHVI
thinking based on the literature review.

2.1. Approaches to studying issues of  power and power relationships in

tourism studies

Tourism, as a capitalist economic activity, has been described as one of the
fastest growing industries and a source of wealth creation, especially in
disadvantaged regions and less advanced nations (Cole & Morgan, 2010).
However, stress on its economic benefits has been questioned by growing
concerns over the uneven nature of such economic development (for example,

Cole & Morgan, 2010; Harris et al., 2012; Uysal et al., 2012; Fowler et al., 2013;
12



Hall et al., 2015; Mostafanezhad et al., 2016). The main reason is seen by, for
example, Bianchi (2002), Holden (2005) and Mosedale (2011) in the power
structure that serves to reproduce and condition different modes of tourism
industry development (Bianchi, 2002) and, as a consequence, produces diverse
outcomes for the local economy in general and its players specifically. In other
words, the balance of power within economic structures influence the economic
benefits that arise from tourism and determines how tourism aids the

development of a country or region (Holden, 2005).

One of the most influential and fundamental philosophers who has determined
the way the tourism studies on power and power relationships have been
developed has been Karl Marx through his political economy philosophy (for
instance, Bianchi, 2002, 2011; Sharpley & Telfer, 2002; Mowforth & Munt, 2009;
Sharpley, 2009, 2011; Meyer, 2010; Mosedale, 2011; Erskine & Meyer, 2012).
Karl Marx provided an economic interpretation of history by stating that the
inequalities in wealth and power are founded in the historical path of
development that can be interpreted from an economic stance. This was the
basis of his theory of Historical Materialism {K DU O 0 D Uy felte@idihded
on the premise of unequal distribution of wealth finherited in a capitalist
economic system based on the rights of capitalists to own not only the means of
production, but also all of the products of production (Mosedale, 2011; Choat,
2016). The issue of distribution has become a major concern amongst tourism
scholars (for example, Toops, 1992; Hall & Patrinos, 2006; Lunde, 2007;
Prachvuthy, 2007; Ypeij & Zorn, 2007; Greiner, 2010; Bennett et al., 2012;
Coria & Calfucura, 2012; Yang et al., 2013).

2.1.1. The influence of Karl Marx fV PDWHULDO FRQVWUXFWLRQ
*HRUJ +HJHOTV PHQWDO gomed VWUXFWLRQ RI

Unlike Georg Hegel 1V E H Ogudremacy of ideas over material space { Karl
Marx stated that it was material world for space, that preceded the world of
ideas f[(Marx ac cited in Morrison, 2006: 142-143). As a result, history, as
assumed by Karl Marx, is driven by the material or economic conditions
EHFDXVH SHR %@ drfjaniz@d_ily suvh a way that in order to survive and
reproduce themselves they must produce the means of their subsistence.

Without material production there can be no life and thus no human activity (Ball
13



et al., 2014). Depending on what is produced, how, by and for whom (the

economic factors) people organize their society (Dunn, 2009).

In order to produce something two important components are required: paterial
forces of production {[for example, land (space) or raw materials and the tools
required to extract and process them, and gocial relations of production {the
division of labour through which raw materials are extracted and processed
(Ball et al., 2014). The capacity of humans to control and exploit the forces of
production fdevelops throught the inability of workers to become independent
due to the absence of capital to buy more advanced tools. As an outcome, the
minority seizes the profit produced by the direct producers or workers (Harman,
1998; Bianchi, 2011; Ball et al., 2014). This process, that moves in constant
cycle of accumulation and the concentration of capital into fewer hands
(Bianchi, 2011), leads to a situation where the workers are not paid fully or fairly
for their labour despite the fact that it is the workers who, according to
0 D U [liabour theory of Value § create economic value (Bianchi, 2011). As a
result, it is argued that the bourgeois owners of the means of production amass
enormous wealth, while the proletariat workers fall further into poverty
(Campbell, 2009).

Capital accumulation is thus, sustained by the competition between workers
that maintains a constant suppression of wages. It is argued that this results in
a surplus of unemployed workers (Marx, 1974) who, without the means to
maintain themselves, are involuntarily exposed to labour market forces (Bianchi,
2011; Lovelock & Leopold, 2011). In this sense, the working class loses its
independence and becomes part of the means of production (Ball et al., 2014)

used and discarded as required (Slattery, 2003).

This process involving the exploitation of one class by another, according to
Marx, remains hidden to the subjugated workers. It is concealed by a set of
ideas that Marx termed jdeology fIn the text ihe German Ideology (1845) he
wrote that 27 KHling ideas of every epoch DUH WKH LGHDV RI WKH U
(Arthur, 1974; Aronowitz, 1992: 146). By this it was implied that in capitalist
societies the free market is portrayed as operating efficiently, fairly, and for the
benefit of all, whilst alternative economic arrangements such as Socialism are

derided or dismissed as false or fanciful. These ideas, it is purported, serve to
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justify or legitimize the unequal distribution of economic and political power.
Even oppressed workers may fail to understand their true interests and accept
the dominant ideology as normal (Campbell, 2009). Later this condition Marxists
called false consciousness {first mentioned by Friedrich Engels in his private
letter to Franz Mehring written in 1893 and then used in the publication of Georg
Lukacs's Hlistory and Class Consciousness fin 1920 (Anderson & Herr, 2007)
and enriched by Lukes (1974) to define one of the nIDFHV R (S2&sEELO]
2.2.8).

It is within this distinctive logics of surplus extraction and class conflict that the
HVVHQFH RI ODU[Y H[SODQDWLRQ RI WKH ZRUNLQJV F
capitalist form of societal organization lies, and through which human history in

general, from early slave society through Feudalism to Capitalism, is developed

(Holden, 2005; Campbell, 2009). At each stage, it is claimed, a dominant elite

used its control of the means of production to exploit the labour of a larger class

of workers to receive a disproportionate share of wealth, power, privileges and

status (Ball et al., 2014).

These understandings and explanations of the workings of Capitalism have
been adopted and applied by tourism scholars in their research on the influence
of Capitalism on tourism industry development in general and power

relationships in particular.

Key Marxist concepts such as unequal power relationshipsy unequal
distribution of wealthdy gocial and economic inequalitiesf D Qfalse p
consciousness Y(in the shape of ideological blindness) as well as 0 D Udntical
methods have been adopted and developed in tourism literature. For instance,
the concept of pnequal distribution of wealth §s traced in the research of Cole &
Morgan (2010), Harris et al. (2012), Uysal et al. (2012), Fowler et al. (2013),
Hall et al. (2015) and Mostafanezhad et al. (2016). nequal power
relationships ftoncept is observed in the research of Sheller (2012), Saarinen et
al. (2013), Manwa & Moswete (2015), Zhou (2015), Mostafanezhad et al. (2016)
and Nepal & Saarinen (2016). pDOVH FR QV F tdReeptGHnNaNegd out in
the research of Pike & Beames (2013), Taylor & Thrift (2013), Cohen (2014),
Jordhus-Lier & Underthun (2014), Metro-Roland et al. (2014) and Feifan Xie

(2015). Going into the historical excursus, Marxist ideas have been employed
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by, for example: regulationists (Lipietz, 1987), comparative and international
political economists (Gilpin, 1987; Pearce, 1996; Desforges, 2000; Vail & Heldt,
2000; Lairson & Skidmore, 2002; Balaam & Veseth, 2007; Draper & Ramsay,
2007; 291HLO ODU[LVW SR OYonhgFIDT3; BeFR@Q,RP7OV W V
Britton, 1980, 1982 (a;b), 1991; Bianchi, 2011, 2002) -cultural political
economists (Thrift & Olds, 1996; Crang, 1997; Lee & Wills, 1997; Ray & Sayer,
1999; Amin & Thrift, 2000; Ateljevic, 2000; Atljevic & Doorne, 2003; Ateljevic et
al., 2007) and alternative/post-structural political economists (Gibson-Graham,
1996; 1999; 2000; 2006; Dixon & Jones, 2006). Figure 2.1 illustrates the impact
RlI .DUO ODWV[¥WY OO D \dead drHtQufisvn scholars and the theoretical
approaches utilised to researching issues of power in tourism studies.

The influence of Karl ODU[fV DQG *HRUJ +HJHOYV LGHDV RC
approaches employed in relation to studying issues of power in tourism studies
IS observable in terms of framing the key focus of study and determining the
ways in which the issue of power is analyzed. For example, regulationists,
comparative and Marxist political economists follow the ideas of Marx and
stress the significance of concentration on the material, or politico-economic
space, that shape power relationships (Morrison, 2006). In contrast, advocates
of cultural political economy and alternative/post-structural political economy
(underpinning the notion of ritical TurnY in line with Hegel emphasise the
importance of paying attention to the mental constructions of space, its
workings, ideas, the role the ideas play in the formation of and sustainability of
differential powers and the inequalities resulting in consequence (see Figure
2.1). A more detailed review of each of these approaches applied in tourism
research is made in the next sections, starting with a review of (@ritical Turn
approaches to tourism and power in (see section 2.2.2).
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Figure2.1 7KH LQIOXHQFH RI .DUO ODU[Y DQG *HRUJ +HJHOYV LGHDVY RQ WKH WKHRUHWLF
studying issues of power in tourism studies

Source: The Author, based on literature review
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2.2. (Critical turn fapproach es to tourism and power

Horkheimer (1937) may be identified as having an initial influence on the
emergence of the (ritical Turn fas a research paradigm. The status of (ritical
Turn fas paradigm has become evident at the beginning of the millennium in the
publications of, for example, Aitchison (2000), Aitchison et al. (2000), Ateljevic
(2000), Rojek (2000), Fullagar (2002), Ateljevic et al. (2007), the advocates of
cultural and alternative political economy approaches. Although these
approaches trace their intellectual roots to Marxian analysis of political economy
and accept the significance of political economy in the formation of late modern
societies in general and tourism studies in particular, they still reject Marxism-
Leninism for its economic determinism (Kincheloe & McLaren, 2003). A critical
turn is promoted with a predominant emphasis on mental constructions of the
world (or space) and: its workings, ideas, how they come into being; the roles
that they play in creating and maintaining differential powers; consequent
inequalities and issues of control. In particular, in relation to the latter element,
there is interest in how ideas, organization and use of space are controlled by
dominant groups and ruling powers as a means of preserving domination
through the manipulating of thought (Wolf, 1999; Yengoyan, 2001). It is believed
that by focusing on ideas and ideology linked to historical and physical context,
it is possible to understand the issue of power (Wolf, 1999). The main reason is
that these are the ideas and ideologies that direct the policies and activities of
adherents through the provision of a system of beliefs and they are often
monopolized by power groups as emblems and instruments to bring people
together, or divide them (Wolf, 1999; Ateljevic et al., 2007).

However, as noted by researchers following Marxist theory (for example, Apple,

1990; Kincheloe & McLaren, 2003) ideologies (and likewise inequalities) are so
entrenched, so taken for granted (because of false consciousness J that it is

difficult for people to think and to act outside of structurally-based rules:

3. QGLYLGXDOV DUH DFFXOtbk ihDéatibGs & donikbioD® arRdR P IR U
VXERUGLQDWLRQ UDWKHU WKDQ KingheleeL&WWcl@G LQGH
2003: 436). Thus, the aim of critical theorists is to reveal ideological influences

and to identify whose interests are being served by a particular ideology

(Ateljevic et al., 2007).
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Yet, this approach meets a direct critique from the advocates of Marxist political

economy
2.3. Marxist political economy approach es to tourism and power

Supporters of Marxist political economy such as Amin & Thrift (2004), Bianchi
(2009), Best & Paterson (2010) and Mosedale (2011), argue that by
concentrating on ideology, advocates of the gritical turn fshift focus away from
the material configurations of power. In turning away from the interrogation of
the economic and political relations of power that shape tourism industry
development it is argued that understandings of power may be restricted or
limited. It becomes arguably difficult or even impossible to understand the
relationship between discourses and the diverse forms of capitalist development
and territorial logics of state power of which tourism constitutes a key part.

Moreover, as Bianchi (2009) and Mosedale (2011) point out, it is entirely
imposible to de-couple ideology from the workings of capitalist economies and
wider configurations of institutional power. This is because, following Marxist
thought, it is actually the economic situation that dictates what kind of ideology
should be promoted in society by the ruling powers (Morrison, 2006) and
economic UHODWLRQV SHUPHDWH DOO DVSHFWV RI SHR
markets are also embedded in multiplex social relations and shaped by cultural
meanings (Narotzky, 1997). Thus, it is purported that simple change in ideas
cannot produce changes in society/world (Karl Marx in West, 1991). This

viewpoint is expressed through the following statements:

3(YHQ WKH TXHVWLRQ RI SHUVRQDO WUDQVIRUPDW
DV LQGLYLGXDOV" DQG RXU SUHRFFXSDWLRQ ZLW
upheavals oFFDVLRQHG E\ WKH HFRQRPLF UHYROXYV
(Sivanandan, 1990: 28).

3. W LV QRW WKH FRQVFLRXVQHVV RI PHQ WKDW G|
on the contrary, their social existence that determines their
FR QV F LR X(M&@x»RY sted in Miller, 1982: 53).

"The production of ideas, of conceptions, of consciousness, is at first
directly interwoven with the material activity and the material intercourse
of men, the language of real life. Conceiving, thinking, the mental
intercourse of men, appear at this stage as the direct afflux from their
material behaviour. The same applies to mental production as expressed
in the language of the politics, laws, morality, religion, metaphysics of a
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people. Men are the producers of their conceptions, ideas, etc. -real,
active men, as they are conditioned by the definite development of their
productive forces and of the intercourse corresponding to these, up to its
furthest forms. Consciousness can never be anything else than
conscious existence, and the existence of men in their actual life
S UR F MaRN & Engels, 1970: 47).
Thus, although accepting the importance of the inclusion of ideologies in the
analysis of factors that might also play role in sustaining the inequalities of
capitalist economics (Worsley, 2002; Bianchi, 2009; 2011), Bianchi (2009)
emphasises the importance of not losing sight of structural injustices when
addressing the inequalities of tourism. These structural injustices appear to be
relatively underplayed by advocates of (@ritical Turn fapproaches, despite
argued evidence of exploitative working conditions and poor living conditions in
a wide range of destinations and resorts (Akama 2002; Belau 2003; Beddoe
2004; Hawley 2006; Navarro 2006; Bianchi, 2009). In this sense, Marxist
political economy proponents differ from Karl Marx himself who did not
completely ignore but may be argued to have under-estimated the role of ideas

and non-economic forces in society (Mosedale, 2011).

The opinions of Taylor (2002) and Bianchi (2002; 2009) on the role of
ideologies, or mental constructions of space, suggest that there is a need to
connect these with analyses of wider economic and political relations of power
in general and the structural analysis of power specifically (Bianchi, 2009). A
prime focus here is on the identification of power locality to appreciate who
gains from capitalist production and who is disadvantaged (Harvey, 1973;
Bianchi, 2002, 2009; Bramwell & Meyer 2007; Church & Coles, 2007; Macleod
& Carrier, 2010; Mosedale, 2011). Thus, the concept of power becomes central

to the analysis.

In this context, supporters of a Marxist political economy such as Bianchi (2002;
2009; 2011), Church & Coles (2007) and Mosedale (2011) insist on the
appropriateness of the DSSOLFDWLRQ RI .DUO ODU[TV LGHDV V
workings and influence of Capitalism on tourism industry development. They
stress the importance of the utilization of Marxist political economy and
historical materialist methods of enquiry to analyze the social relations of power
which condition processes of tourism development, reinforced through particular

configurations of ideologies and institutions (Bianchi, 2002, 2011; Mosedale,
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2011). Employed as a critical theory, based on the incorporation of .DUO O0ODUJ[TV
critical methods, political economy approaches are intended to help to uncover
capitalist structures that drive tourism development and to enable the
identification of inequalities engrained in the system of uneven development

with a view to assisting the evocation of social change towards more equitable
conditions (Church & Coles, 2007; Mosedale, 2011).

In this context, power has been considered not as something fluid, that can
fravel Yor flow through the multiple networks, or space, that comprise society
with no locatable feserve Jas in the case of the proponents of gritical turn
Instead, power has been conceived as something solid that can be held,
possessed, located, stored, delegated or distributed, a so called pentred
conception of power (Latour, 1986). Accordingly, space has been
conceptualised as based on centres, distributions, extensions and delegated
capabilities as if a gtore fof centralized power is marshalled and transmitted

intact through space and time.

In line with this thinking, power relationships have been considered to operate
as UWRRBZal analysis has drawn extensively on % U L W @WepeQdgeNcy
theory 1(1982) (for example, Zhao & Li (2006), Lepp (2008), Awang et al.
(2009), Lacher & Nepal (2010), Spenceley & Meyer (2012), Chaperon &
Bramwell (2013). The next section explores the utilisation of dependency theory

within political economy approaches to the study of power in tourism research.

2.3.1. The utilisation of Dependency Theory to research power and power

relationships in tourism research

Britton (1980; 1982a; 1982b; 1991) was amongst several tourism development
analysts (for example, Bryden, 1973; Turner & Ash, 1975; Turner, 1976;
Husbands, 1981; Weaver, 1988; Shaw & Williams, 1994, 2002, 2004,
loannides, 1995; loannides & Debbage, 1998; Dieke, 2000; Williams, 2004;
loannides, 2006) to draw on different strands of underdevelopment and
dependency theories under the influence of political economy. He argued that
patterns of (neo)colonial domination were based on the inherent unequal
exchange of relationships between gominant fand gubordinate fcountries, for

example, in the case of Fiji (Britton, 1980). These relationships, he claimed,
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resulted in structural relations of inequality across the international tourist
industry, monopolistic control of metropolitan-based tourism enterprises over
economic space, and underpinned tourism industry development in developing
countries. In a dependency scenario of international tourism, the Marxist-
influenced idea of colonial governments working with local elites was replaced
by the idea of multinational companies working with local elites. Thus, in this
manner only the priviledged commercial and political groups in the periphery,
along with foreign interests, were in a position to co-ordinate, construct, operate
and profit from the development of an industry such as tourism. Local
indigenous populations were, by nature of the system, left disadvantaged
(Britton, 1982).

Still, tourism industry development and power relationships surrounding it have
an uneven and often contested character. The main reason is in the existence
of diverse types of political economy regimes in different countries, developed
historically under very different conditions across different social formations,
and distinctive orientations of the state to capital (Massey, 1995; Bianchi, 2003,
2011).

In these terms, Williams (2004) sheds light on the role of the state in the
regulation of tourism and formation of power relationships whilst 211HLO
takes a broader approach and examines how different types of political
economy regimes influence the utilisation of space for tourism industry
development and power relationships between the market and the state
(Webster et al., 2011).

2.3.2. Regulation Theory approaches to tourism and power

Regulation theory, as one of the critical approaches to analysing political
economy, is concerned with the examination of the relationships between
states, institutions, and society (Williams, 2004). As Holloway (1998) states, a
growing feature of the tourism industry is the extent to which businesses and
governments work together either to manage the impacts of tourism or to
promote or develop tourism in particular destinations. Governments are the

focus of power relations in that they can enact legislation on tourism issues but
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more generally they also act to regulate the wider economic, political and socio-
cultural life, or space (Clark & Dear, 1984; Clegg, 1989; Kerr, 2003).

The role of government institutions and public policy on tourism industry
development has been the focus of a number of tourism research studies (for
example, most notably the work of, Hall & Jenkins, 1995; Hall, 1997; Church,
2004). Other researchers, including Jeffries (2001), Hall (2004) and Page
(2007), have focused on comparing the ways in which tourism is regulated.
Palmer and Bejou (1995) compared the regulation of tourism in the United
States and the United Kingdom. Vail and Heldt (2000) compared approaches
towards regulation at a regional level in the context of the United States of
America and Sweden. Additionally, Pearce (1996), Desforges (2000), Chheang
(2008), Hazbun (2008), Richter & Steiner (2008) and Scherle (2011) have
considered the role of the government in terms of regulation and state
responses to tourism in individual country contexts, for example, in Cambodia
(Chheang, 2008), in Egypt (Richter & Steiner, 2008), in the Middle East
(Hazbun, 2008) and in Morocco (Scherle, 2011).

However, as Webster et al. (2011) affirm, although these researchers do offer
insights into different paradigms of political economy, their main focus is on the
issues within a country or cross nation-state borders (i.e., international political
economy) rather than comparing political economies which shape the space of
tourism industry development and considering the power relationships
surrounding this, in other words the relationships between the market and the

State.

2.3.3. Comparative political economy approaches to tourism and power

A comparative political economy approach offers insights into how political
systems shape economic interactions within states. The approach is
characterised by the notion that there is a philosophical foundation to political
choices that are made and that these political choices create institutions that
regulate economic and social interactions. Accordingto 211HLO IRXU PCLC
types of political economy may be identified: liberal; communist; mercantilist;
and social democratic. Each of these is based upon a different assumption of

the relationship between the market and the state, although countries often
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have policies and programmes that may not be entirely consistent with the basic
philosophical approach of the paradigm. 21 HL O notes that one general,
common understanding of how states may design their political economies
surrounds the ideal of making the market paramount and, thus, is a liberal

economy.

W LV XVHIXO WR SURYLGH D EULHI RYHUYLHZ RI 291F
economy in order to understand more clearly the focus of political economy
research in tourism. By far the most studied of the four types has been the
liberal political economy, with relatively less attention paid to political economy
in communist, primarily post-communist, mercantilist and social democratic

context.

2.3.3.1. Liberal political economy

Accordingto 211 HLO liberal political economies reflect limited welfare and
minimal state involvement in the economy and permit high levels of social and
economic inequality. The liberal model is based upon the notion that the free
market is the best way of organizing the production and distribution of wealth in
a society. Thus, liberal regimes put a premium on market forces, allowing
market forces the greatest freedom possible, in order to produce and distribute
wealth. This is in line with the thinking of Hannam & Knox (2010), who, although
do not link their research to a liberal regime, put forward the view that many
states are relatively ambivalent about their role in regulating and promoting
tourism, prefferring to allow the market to have a greater say or to devolve
decision making to specialist agencies and local layers of governance. An
example of liberal political systems can be identified in the United States of
America, the United Kingdom, and former British colonies (Webster et al., 2011)
(for instance, Cali et al., 2008; Spenceley & Meyer, 2012; Light, 2013; Jamal &
Camargo, 2014; Reese, 2014; Lacey & llcan, 2015).

The downside of a liberal approach or perspective is that economic outcomes
will enable certain individuals to attain more wealth that others, meaning that in
terms of outcome there will not be an equal distribution of wealth. The
philosophical defence of such a system is that it is the best means of producing

overall wealth at a national level, despite the inequalities in wealth distribution,

24



and that all members of society have an equal opportunity to compete in the
market. Thus, this argument posits that the productive capacity of free markets
more than makes up for its shortcomings in terms of distributing wealth (2 11HLO
2007; Webster et al., 2011).

As in relation to tourism industry development, it may be expected, as stated by
Webster et al. (2011), that liberal regimes will have weak institutions to deal with
the tourism sector. In such regimes a state determines that the market will take

care of tourism-related issues.

In stark contrast to the liberal model are the communist and mercantilist models

or perspectives of political economy.
2.3.3.2. Communist and mercantilist models of political economy

A communist model of political economy was adopted in such countries as, for
instance, Cuba, China and Soviet Union while mercantilist model was
implemented in for example, Japan, South Korea and India (211HLO

These approaches involve a state that plays a key role in setting economic

policy for the country.

However, there are major differences. The communist model is based on
Marxist principles that lead to the marginalization of market and minimization of
private ownership to allow for greater equality (21HLO (research
undertaken by, for example, Sofield & Li, 1998; Behringer & Kiss, 2004,
Horakova, 2010; Matei et al., 2014; Desilver, 2015; Rosenbaum, 2015; Wilson
& Latkova, 2016). Mercantilist political economies allow for private ownership,
but with a great deal of state intervention in the markets. In such political
economies, the state manages and directs markets in ways that are desired by
the political leadership. It frequently does this through a mixture of co-operative
arrangements and planning with the leadership of major industries and, in some
cases, via outright ownership of the means of production in industries. As
mercantilists tend to focus on the long-term economic and military strength of a
country it has been claimed that they are willing to overlook some aspects of the
SRSXODWLRQEZV1HHO I DAsHar as tourism industry development is

concerned, mercantilist states may build strong public agencies to deal with the
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challenges of tourism, as this political economy regime places the state in a

central role in the economy.

2.3.3.3. Social democratic political economy

The social democratic model (represented in, for example, Western Europe *
Germany, Sweden, Finland, Norway) is a mixture of liberal and more statist
approaches. In social democratic political economies, the state plays an
important role in regulating the economy and is actively involved in the economy
as an owner of some industries. However, the state retains control over markets
and permits market forces to function in order to supply many goods and
services. Similar to the communist model, it uses regulation of the economy as
a means of attempting to ensure more equitable economic outcomes in the
society. Thus, in common with communist philosophy, it minimises inequalities

through strong welfare state institutions.

In relation to tourism industry development, like in case of mercantilist state, a
social democratic state may build strong public agencies to deal with the
tourism challenge, as this political economy model also places the state in a
central role in the economy (for example, the research undertaken by Huber &
Stephens, 1998; Burns, 2004; Hall et al., 2008; Minnaert et al., 2011; Light,
2013; Jordhus-Lier & Underthun, 2014).

7KH LGHDV RI 291HLO DUH QiReAk our\ifferReit WaysK D O O H
of organizing a political economy, are archetypes and few political economies
would fit completely into any one category (Webster et al., 2011). There can be
much more nuanced differences that need to be acknowledged, including, for
instance, whether the state is a federal one or not and whether the state is in

transition from one political economy regime to another one.

2.4. Community -based approach es to tourism and power

Based on an analysis of the approaches used by tourism researchers to the
problem of power and power relationships (for example, Historical Materialism q
(section 2.2.1), Marxist political economy (section 2.4), Dependency theory
(section 2.4.1), Regulation theory (section 2.5), Comparative political economy

(section 2.6), it can be said that the advocates of these approaches were
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primarily concentrated on ptW& B Z @f power oY H Wlwer relationships,
favouring governmental goals and business interests (Murphy, 1985). The role
of indigenous locals being able to negotiate and contest the directions of
tourism development (MacDonald, 1997) as actors able to be proactive and
resistant towards State policies has been comparatively neglected vis-a-vis
dependency theory approaches. The exercising of resistance and proactivity,
representing power to f(Hannam & Knox, 2010) has received relatively little
attention. Exceptions here include the work of, for example, Zhou (2004), Hall &
Brown (2006), Humphreys (2007), van Ham (2010), Evans (2015) and Dissart &
Dehez (2016).

It is notable that back in 1985 Murphy identified a need to concentrate on the
alternative paradigm that is centred upon people and democratic participatory
approaches to development and planning known as pottom-up or fommunity-
based fapproach. Yet relatively few studies of tourism that adopt a community-
based approach acknowledge the agency of community actors (see for
example, Mbaiwa (2005), research on enclave tourism and its socio-economic
impact in the Okavango Delta, Botswana) and there is a tendency to focus on
the marginalisation, exploitation and subjugation of indigenous communities,

focusing on power over

The proponents of a community-based approach (for example, Murphy, 1985;
Haywood, 1988; Amitai Etzioni, 1995, 1997; Jamal & Getz, 1995; Taylor, 1995;
Brohman, 1996; Bingham et al., 2008; Okazaki, 2008; AbouAssi et al., 2013)
claim that since 1990s new, more gemocratic f(or poavited ) spaces (Gaventa,
2006) have emerged and, with them, opportunities for citizen engagement in
tourism planning and development processes, from local to global levels. It has
been acknowledged that different groups of people (often referred to as
gtakeholders for gctors )] including minority groups, although not always equal
in influence, still have a particular degree of access to and influence on tourism
industry planning and development and on decision-making aligned to it (for
example, Murphy, 1988; Keogh, 1990; Jamal & Getz, 1995; Margerum, 1999;
Ladkin & Bertramini, 2002; Pellissery & Bergh, 2007; 2)DLUFKHDOODLJK
Wells-Dang, 2010). Through participation it has been claimed that minority
groups might influence: the way that the tourism industry is being developed

27



and sustained (for example, Murphy, 1983; Ashley & Roe, 1998; Scheyvens,
2002); the protection of resources such as traditional customs, values and the
natural environment (for example, Holden, 2005; Okazaki, 2008); and how
community well-being is fostered (for example, Cook, 1982; Murphy, 1985;
Jamal & Getz, 1995; Ashley & Roe, 1998; Medeiros de Araujo & Bramwell,
1999; Bertolin, 2002; Ladkin & Bertramini, 2002; Scheyvens, 2002; European
Anti-Poverty Network, Ireland, 2005; Trau & Bushell, 2008). Yet overall there
has been an under-exploration of the extent to which agency and free will is

able to be exercised through these forms of participation.

Arnstein (1969) states that the purpose of participation is power redistribution,
thereby, enabling society to fairly redistribute benefits and costs. In the context

of tourism planning, Haywood (1988: 106) defines community participation as:

A process of involving all stakeholders (local government officials, local
citizens, architects, developers, business people, and planners) in such
way that decision-PDNLQJ LV VKDUHG”’

However, many researchers including Getz & Jamal (1994), Taylor (1995),
Addison (1996) and Jamal & Getz (1999) have questioned the possibility of
implementing community participation. The right and the means to get involved
are also necessary (Gray, 1985; Jamal & Getz, 1999). This, in turn, represents
a challenge because the power to obtain the right and means is often held by
governments or other stakeholders who do not regard local residents as equal

partners (Gray, 1985).

As Kiely (1995) states, the nature of tourism and capitalist development and the
variations in the local political and socio-economic conditions of tourism
development is geographically uneven and dependent on place, culture
(Bianchi, 2002) and the power relationships that are in themselves a reflection
of economic, social and political histories (Wilson, 1999; Tosun, 2000; Fung,
2004; Cornwall & Coelho, 2006; Barnes et al., 2007; Sandbrook, 2008;
Yasarata et al., 2010; Ahebwa et al., 2012). These power relations challenge
the effectiveness of the tourism industry as a tool for development, the
allocation of costs and benefits (Sandbrook, 2008; Yasarata et al., 2010;
Ahebwa et al., 2012) and determine whether community participation in tourism

development will work or not (Tosun, 2000; Yasarata et al., 2010). This is
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influenced by shaping the borders of participatory spaces, what is possible
within them, who may enter, with which identities, issues and interests
(Cornwall, 2002; Gaventa, 2006). Thus, forms of power and space should be

taken into account.

2.5. Importance of orms of power fand ppéace ftoncepts

The community-based approach may be criticised by virtue of a consideration of

power in only one of its expressions, its visible form, - observable decision-

making processes, formal rules, structures, authorities, institutions and
procedures of decision-making, public debate and negotiation with public
representatives, and explicit exclusion or marginalization of certain social

groups (Mahapatra, 2012). In terms of space, a focus on PRSHQY RU pLQY
V S D EGafenta, 2006) is apparent.

Hidden {(Bachrach & Baratz, 1962) and jnvisible {Lukes, 1974) forms of power
have been largely overlooked despite their ability to limit the degree of
LOQGLJHQRXV SHRSOHVY LQYROY Hiosed vpact/ KGaReXtaK FUHL
2006) and the impact that these forms of power, for example, the setting of
agendas, non-decision making and @ mobilization of bias' (Schattschneider,
1960) certain powerful people or institutions might exclude less powerful people
and their concerns from decision-making through g@losed space f creation
(Gaventa, 2006). Alternatively, or additionally, they might limit the availability of
alternative choices by controlling who gets to the decision-making table fand
what gets on the agenda (Bachrach & Baratz, 1970). In their research study of
Baltimore City in the United States of America, Bachrach & Baratz (1970)
identified that certain issues were never expressed or pursued in political
arenas with decision makers and, as a result, they came to a conclusion that
power also exists covertly. They argue that the goal of any researcher should
be to identify who non-decision makers are and consider how the process of
decision-making functions to eliminate some issues from decision-making
arenas (Bachrach & Baratz, 1970; McCalla-Chen, 2000). These less visible
forms of power are often difficult to detect and reveal, but it may be argued that
it is still possible for them to be observed and analyzed (Bachrach & Baratz,
1963).
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Through invisible forms of power (Lukes, 1974) following Karl Marx in it (see
section 2.2.1), it is recognized that SRZHUIXO SHRSOH PLJKW VKD
beliefs, senses of self, acceptance of their own superiority or dependency and
the psychological and ideological limits of participation and the chances of
having a voice (Hébert, 2010). The consciousness of less powerful people and
awareness to their conditions, in this context, can be limited (VeneKlasen &
Miller, 2002). People may be unaware of their rights, their ability to speak out,
and may come to see various forms of power or domination over them as
patural § or unchangeable, and therefore unquestioned. Processes of
socialisation, culture and ideology might maintain exclusion (plosed space
creation * Gaventa, 2006) and inequality by defining what is pormal{
gcceptable fand gafe § This may explain why certain issues are not publicly
addressed, or when they are addressed why they can easily be put aside or
ignored by those in power. This form of power is the most difficult type of power
to challenge as social actors in subordinate positions tend to believe that this

behaviour by those in power is legitimate by virtue of designated authority.
2.6. The identification of gaps in tourism academic knowledge on power

Based on an analysis of the conceptions of power that currently exist in tourism
studies, it may be argued here that, under the influence of Karl Marx, theorists
using critical approaches to research power have tended to focus on issues
around the equality of power relationships between actors or stakeholders (see
Figure 2.2). In doing so, it may be reasoned that they have neglected to
acknowledge the diverse geographies of power and, in particular, overlooked
the inherently spatial nature of power, and the involvement of social relations in
both space and power (Lefebvre, 1976; 1991) (see Figure 2.2). In order to fulfil
these gaps, the present study identifies a need to focus on the exploration of

the spatiality of power that surrounds tourism industry development.
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Figure 2.2: Gaps in tourism academic knowledge on power

Source: The Author
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The most influential contributor to discussions on the spatiality of power has

become Henry Lefebvre (1991). He, first of all, brought the notion of space to

the fore. Secondly, he argued that space and power are gocial relations fland,

most importantly, he insisted on the importance of the fusion of mental and

material constructions of space together when exploring the social space
production, of which spatiality of power is a key part of, thus, accommodating

WKH LGHDV RI ERWK 0ODU[ DQG +HJHO ,Q WKH SUHVH
concepts will be supplemented by *DY HQ W D §)Vpower cube fto facilitate

analysis of the spatiality of power. The main reason of such supplementation is

the fact that Lefebvre (1991) in his gpatial triad fconcentrated only on wsible |

power and jpavisible ffpower of ideologies, QY L Wgib&ell fand gsPRWKHUHG
spaces that these forms of power create, and power proximity and reach {
Utilisation of Gaventa  {2006) power cube fhelps to add, absent from Lefebvre

(1991), such concepts as hidden fpower, 1B H D \Apidddgand levels at which
interrelations between spaces and forms of power occur. Being employed in a

cohort with Lefebvre TV FR Q F H gansitisind voncepts)] *DYHQWD TV
(2006) power c X E Mifl help to give a general sense of reference and guidance

in approaching empirical instances (Charmaz, 2003; Bowen, 2006; Buizer,

2008) and to :GUDZ DWWHQW L RféatweR of Ld0SaR ldtérdet@ivvand
SURYLGH JXLGHOLQHV IRU UHYV(@Ghun-2002:A)VSHFLILF VHW

Moreover, the decision to employ these theories has also been triggered by the
fact that these theories have been rarely employed in relation to the issues of
power in the tourism studies. )RU H[DPSOH /HIHEYUH{W7KH wW
BURGXFWLRQ had beehDnfakl§ used in relation to specific legal and
political context (for instance, Clout, 2007; Butler, 2012; Konzen, 2013), in the
context of technology and media (for example, Ingersoll, 2011) or in the field of
urban studies and architecture (for example, Stanek et al., 2014; Stanek, 2011).
Asin WKH FDVH ZLWK /HI Hgavdl tdddM] *D Y H Q W D T \frower
c X E Hdp rarely been applied by tourism scholars. Amongst researchers who
have used the model are: Giva & Sriskandarajah (2014) who explored the
possibility to improve the engagement between management of the National
Park in Mozambique and local communities; Myhrvold (2014) who investigated
the problem of local participation in conservation management of

Kangchenjunga in Nepal; Braunholtz-Speight (2015) who examined how the
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Scottish community land movement has used various forms and sources of
power in pursuit of local development, including tourism; Gebert (2015) who
focused on the identification of the ways a local economic development project
in tourism area can be evaluated. In the present research, these theories will be
utilised to fill in the existing gap and to navigate the study on spatiality of power
surrounding local tourism industry development and the relationships between
the main stakeholders at the local level.

Yet, WKH DSSOLFDWLRQ R theor BiNeUPtdddction of Space
supplemente G E\ *DY H QW D fadver cube fon their own is considered to

be insufficient. These theories are absent of such important concept as, for

example, the role of the history. History should not be obscured because

historical conditions are directly linked to the production of space. The history of

space is inscribed in its present. Thus, to study the spatiality of power at a

particular locality will require a combination of history and political economy to
H[SODLQ SKHQRPHQD IRU H[DPSOH DFWRkingfan@B RWLY L
actions (Reed, 1999; Lieven & Goossens, 2011) because context determines
SHRSOHVY YLHZSRLQWYV LQWHUHVWYVY PRWLYDWLRQV
conflicts that occur (Clancy, 1999). In these terms, these theories will be placed

LQ WKH EURDGHU FRQWH[W RI1 0D Hisfori€aR i@dtenalishDO HF R
and complemented by other concepts developed from David Harvey (1982;

2003; 2006; 2012) and other political economy approaches such as regulation

theory and comparative political economy discussed in this chapter. The

inclusion of the concepts developed from David Harvey (1982; 2003; 2006;

2012), regulation theory and comparative political economy will help to take into

account all the possible factors that frame spatiality of power.

David Harvey is well-known for drawing upon .DUO ODU[Y SROLWLFDO HF
M+LVWRULFDO ODMHHUEDWOHYW Y DQGVKHRU\ p7KH 3URGX]
Likewise Karl Marx and Lefebvre (1991), he criticises Capitalism and, following
Lefebvre (1991), focuses on the political economy of space. He believes that
transformation of space for state capitalism expansion leads to socio-economic
and spatial inequalities. Thus, in order to understand urban processes under
Capitalism development, he stresses the importance of exploration of the nature
of space. According to Harvey (1982; 2003; 2006; 2012), this can be done
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through investigation of such concepts as transformation of space for state
capitalism expansion, of which tourism industry development is a part of, the
role of the state in a market-based system and the ability of the communities to
resist to state capitalism development (or to exercise pS R Z HW Kd[Eliminate
the inequalities inherited in a capitalist economic system (section 2.1). The latter
concept goes back to nineteen century when, in 1887, Tdennies in his work
HP*HPHLQVFKDIW XQG *HVHOOVFKDIWY VWDWHG
brought the loss of human community and, as a result, the loss of the collective
strength, while Durkheim (1893) claimed that modernization led to
interdependency of the members of community and as a consequence, their
ability to exercise the collective strength. By contrast, Meyer (2001) and
Hannam et al. (2006) stated that the collective strength of community to
exercise power depends not on modernization or urbanization but on the
existence or absence of conflict of interests and power relationship imbalances.
This, in turn, in their point of view, can be investigated through appreciation of

historical and contemporary socio-economic, political and environmental context

WKDW

DV SHRSOHVY UHODWLRQVKLSY LQWHUH&W&sd2i®G GHF

infrastructure of indigenous community. Still, Harvey (1982; 2003; 2006; 2012)
is of the same opinion as Toéennies (1887) and states that state capitalism
development ruptures the existing culturally embedded relationships within a
community. However, unlike Meyer (2001) and Hannam et al. (2006), he claims
that the ability of the community to exercise the collective strength depends on
cultural history and cultural traditions. His opinion is in line with the findings
made by for example, Park et al. (2012), Liu et al. (2014) and Li and Lawton
(2015) on rural tourism industry development in a collectivistic culture.
According to them, indigenous people have a history of community-based

action independent of marginalization.

Thus, in the present PhD study, the concepts offered by Harvey (1982; 2003;
2006; 2012) in relation to the political economy of space will be employed and
further explored. Regarding the ability of the indigenous community to exercise
MSRZHU ZIDWKRFLDO PRYHPHQWhis contepV epidsevits Yory
one of the possible forms of power while the aim of the present research study
isto DSSUHFLDWH WKH VSDWLDOLW\ RI SRZHU RI

elements.
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Concerning the concept of the role of the state in a market-based system, this
concept will be linked to the concepts developed from regulation theory and

comparative political economy.

Regulation theory will assistin VX SOHP HQW L QI082{2008;}2006/ 2012)
conceptualization of the role of the state through appreciation of the role of the
state and of the local government in a wider political, economic, social and
environmental context with an emphasis on the context-specific tendencies of
historical capitalist development (Marxist political economy). The findings will be
linked to the level of economic framework analysis pWKH Fave paitital
H F R Q Rt® ifvestigate and demonstrate the influence of the type of economic
framework that exists in a particular locality on tourism industry development in
general and spatiality of power specifically. With respect to this it is intended
that the study will make a contribution through its adoption of the comparative

political economy to a local level within a particular country.

The present study will also challenge the notion of @dependency fbetween
international (the multinational corporations) and local (local indigenous
communtities) levels, by considering the relationships at the local level, between

local tour operators and indigenous community.

The type of country in which to situate the study was chosen based on the
observations of Webster et al. (2011) that there has been a lack of focus in
tourism studies on countries that have a federal type of governance, with a non-
colonial past, being in transition from one political economy regime to another,
and with the tourism industry at an early stage of its development. Yamal in the
Yamal-Nenets Autonomous Okrug (YNAO) of the Russian Federation was
identified as a suitable destination area to be studied. The context of this
geographical region is provided in Chapter 4. Not only was the YNAO
determined to meet the aforementioned characteristics but the Russian
nationality of the researcher provided a practical reason for choice of

geographical location.

In this context, the aim is to explore spatiality of power surrounding the
LQGLIJHQRXV UHLQGHHU KwHitwaudrdewt irt We Idcall intigihav V

tourism industry development. The focus is on spatiality of power, its influence
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RQ WKH UHODWLRQVKLSV EHWZHHQ 3WKH 1HQHWV"™ C

non-indigenous tour operators and local government, and the resulted
contribution of inbound tourism industry development to the local economy and
SWKH 1HQHWVMé petdeptianhs)dfl the respondents are of a core interest.
The latter focus offers an additional potential contribution of the present
research. Unlike theorists using critical approach to enquiry, the researcher of
the present study positions herself in neo-empiricism (sometime referred to as
peo-positivism for @pistemological realism )] and stresses the importance of
being able to access WKH UHVSRQGHQWVY VXEMHFW L Yht

report their perceptions and experiences of reality in an objective manner.

In order to accomplish the main aim of the present PhD study and to navigate or
direct the research, the following set of tentative propositions were identified for
exploration, EDVHG RQ WKH Ulitevaliie UrBield Usshl theoretical
considerations:

1. The way that social space is produced and theorised in line with
/IHIHEYUHYV WKHRU\ p7KH BURGXFWLRQ

2. Formed under historical conditions, the political economy regime

FRPSL

RI1 6SEC

LQIOXHQFHV p7KH 3URGXFWLRQ Rdf &b spdtility HIHE'Y

of power is a key part of;
3. Decentralised power facilitates a move towards a more participatory
tourism industry development policy;

4. The possibility of indigenous people to benefit from participation in

LQERXQG WRXULVP LQGXVWU\ GHYHORHSH QW GH

SRZHUY VXUURXQGLQJ WKHP
5. There is a dependency relationship between local tour operators and
indigenous community;

6. Indigenous people have collective strength to exercise power.

It is anticipated that these tentative propositions might help to generate possible
relationships that can be made between theories employed and what may

emerge through data collection and analysis.

2.6.1. Research aim and objectives
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The main aim of the present research is to explore spatiality of power and its

influence on inbound tourism industry development. This will be explored by
HIDPLQLQJ WKH UHODWLRQVKLSV EHWZHHQ 3WKH 1H
agencies, non-indigenous tour operators and local government in Yamal in the
Yamal-Nenets Autonomous okrug (YNAO) of the Russian Federation, and the
consequent contribution of inbound tourism industry development to the local
HFRQRP\ DQG 3WKH 1HQHWVY|" ZHOIDUH

Research Objectives

In order to reach the main aim, the following objectives will be fulfilled:

1. To present a literature review on how the issue of power and power
relationships was approached by tourism scholars. This will contribute to
setting the context for the research and to identify gaps in academic
knowledge;

2. To create a conceptual framework to guide the research and to justify the
case study chosen, having drawn upon the literature review and
identified potential research gaps;

3. TR LQYHVWLIJDWH WKH PUHSUHVHQWDWLRQV RI V!
DQG pVSDWL D avhghdp&idlity BitbfilweRis a key part;

4. To explore the role and influence of the historical context on the
contemporary politico-economic situation in the YNAO, on the
MUHSUHVHQWDWLRQV RI VSDFHY RQGNVKHK BAWD NWKI
SUDFWLFHY

5. ToexDPLQH WKH PUHSUHVHQWDWLRQDO VSDFHY RI
IHQHWYV" ORFDO LQGLJHQRXV Wibdy¥id3 t@udHQFLH
RSHUDWRUYVY DQG WKHLU pvVSDWLDO SUDFWLFHY R
part;

6. To identify the outcome of the interre ODWLRQV EHWZHHQ WKH pUE
Rl VSDFHY HUHSUHVHQWDWLRQDO VSdFh] DQG
representatives from the stakeholder group for inbound tourism industry
development in the YNAO, in Yamal specifically; for contribution of
inbound tourLVP LQGXVWU\ GHYHORSPHQW WR WKH Ol
IHQHWVY" ZHOIDUH
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In order to accomplish the main aim and objectives of the present research, a
conceptual framework is developed to assist in giving a general sense of
reference in approaching empirical instances. The conceptual framework is
drawn upon the literature review and gaps recognized, and is discussed in

detail in Chapter 3 Conceptual Thinking.
2.7. Summary

In this chapter the main debates between tourism scholars on power and power
relationships were critically presented. The chapter started from an appreciation
of the influence of one of the most fundamental philosophers who has
determined the way that tourism studies on power and power relationships have
been developed, Karl Marx with his political economy philosophy and theory of
Historical Materialism JThe discussion followed by the recognition of the main
philosophical disagreement between Karl Marx and Georg Hegel. It was stated
that unlike Georg HegelfV EHOLHI LQ PHQWDO FRKaNWanXFWLR
emphasized on material construction of space when the social space is
produced, of which the spatiality of power is a key part of. As a result, he
provided an economic interpretation of history by stating that the inequalities in
wealth and power are founded in the historical path of development that can be
interpreted from an economic stance. This disagreement between Karl Marx
and Georg Hegel impacted the split between theorists in tourism studies on the
ways in which issues of power should be approached. It was discovered that
despite the influence of Karl Marx, the advocates of such approaches as, for
example, cultural political economy and alternative/post-structural political
economy, followed Georg Hegel, whilst the proponents of, for instance, Marxist
political economy, ¢ependency theory § regulation theory, and comparative
political economy, followed Karl Marx. Still, using critical approaches to
research on power the supporters of all of these approaches have tended to
focus on issues around the equality of power relationships between actors or
stakeholders. In doing so, it may be argued that they failed to acknowledge the
diverse geographies of power and, in particular, overlooked the inherently
spatial nature of power, and involvement of social relations in both space and
power. In this, the main gap in the current tourism academic knowledge on

issues of power was identified and its fulfilment became the main aim and one
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of the contributions of the present PhD study. In order to accomplish this aim,
the application of /HIHEY UH | Vgpatial triad fsupplemented by Gaventa |V
(2006) power cube fhas been justified. Moreover, it has been reasoned that the
concepts developed from these theories will be placed in the broader context of
ODU[YV SROLWLFD OHiktérieal Ra&drialls@ $and complemented by
other concepts developed from regulation theory and comparative political
economy. The next chapter builds on the concepts developed and presents the
UHVHDUFKHUYY FRQFHSWXDO WKLQNLQJ LQ OLQH Z
specifically relate to space and power, with a view to articulating how the
researcher conceptualises these two concepts/ideas in the context of this
research study.
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Chapter 3: Conceptual Thinking
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3. Introduction

The chapter will start from an appreciation of and justification for the theoretical
approaches that have influenced the development of a conceptual framework

by the researcher. It is intended that the chapter will assist in providing a

general sense of reference WR WKH UHVHDUFKHUYV DSSURDFKL
spatiality of power (section 3.2). Each of the theoretical approaches that have
LQIOXHQFHG WKH UHVHDUFKHU T Vdibdrs3de tepvaxtelyOn W K L Q N
turn (sections 3.3-3.5). This discussioQ EHJLQV ZLWK (1991)HtEeYy H TV
H7KH 3URGXFWLRa&pd &l foba®/edFiyy fa consideration of *DYHQWD V
(2006) power cubey XVHG WR VXSSOHPH®Q) thédolt EWhE H TV
Production of SpaceYy 7KH FKDSWHU WKHQ JRHV RQ WR SU
conceptual framework, developed as a result of the literature review (Chapter 2)

and the theoretical approaches presented within this conceptual thinking

chapter. This is followed by the proposal of a conceptual framework to be

applied to the study context of investigating spatiality of power in relation to

tourism industry development in Yamal in the YNAO of the Russian Federation

(the context is presented in Chapter 4). A summary of the key arguments and

issues presented in this chapter and the implications for the research

methodology (presented in Chapter 5) is provided at the end of the chapter.

3.1. The usage of theoretical approaches in the development of a

conceptual framework

As stated in Chapter 2, under the influence of Karl Marx, theorists using critical
approaches to research on power in tourism studies have tended to focus on
issues around the equality of power relationships between actors or
stakeholders (see section 2.3, Figure 2.2). In doing so, it may be argued that
they missed the diverse geographies of power and, in particular, overlooked the
inherently spatial nature of power, and involvement of social relations in both
space and power (Lefebvre, 1976; 1991) (Figure 2.2). In order to fulfil this
identified existing research gap, the present study focuses on the exploration of

the spatiality of power that surrounds inbound tourism industry development.

One of the great contributors to exploring the spatiality of power is Henry

Lefebvre (1991). He, first of all, brought the notion of space to the fore.
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Secondly, he argued that space and power are social relations, and most
importantly, unlike the advocates of the approaches (discussed in Chapter 2)
conceived and applied predominantly as mutually exclusive, he insisted on the
importance of the fusion of mental and material constructions of space when

exploring the production of space, the spatiality of power is a key part of. In the

present PhD research study, the author has considered the supplementation of
/[HIHEYUHTV (EtRL@d- by Savakxample, Halfacree, 2007; Schmid,

2008; Frisvoll, 2012) with *D Y H Q W D 1 Vconceptual thinking underpinning

the power cube Jmodel to analyze the spatiality of power. The main reason of

such supplementation is seen in the fact that Lefebvre (1991) in his gpatial

triad flconcentrated only on usibleY SRZHU nbsdié & R Z H deoRdies,

ML QYL WwsddIhd kR R W K HEpates that these forms of power create, and
MSRZHkimBland reachy SWLOLVDWLRQ RI *Howed QNEDHRN'S

to add, absent from LefHEYUH VXFK FR@éHmWey [DAVUHBWHG
spaces and levels at which interrelations between spaces and forms of power

occur. It is intended that the concepts developed from /HIHE Y UH | Vspatial p

ticd T DQG *DYHQWD fpdwer ¢ XE HMIl help to provide gensitising

concepts ffor the research. This will help to provide a general sense of

reference and guidance in approaching empirical instances (Charmaz, 2003;

Bowen, 2006; Buizer, 2008) and to :EGUDZ DWWHQWLRQ WR LPSRU!
VRFLDO LQWHUDFWLRQ DQG SURYLGH JXLGHOLQHV |
(Gilgun, 2002: 4).

However, alone WKH DSSOLFDWLRQ R IcardépiEsvppldrfianted by
*DYHQWD T Vpower cube fis considered to be insufficient. These theories
are absent of such important concept as, for example, the role of the history.
History should not be obscured because historical conditions are directly linked
to the production of space. The history of space is inscribed in its present. Thus,
to study the spatiality of power at a particular locality will require a combination
of isWRU\ DQG SROLWLFDO HFRQRP\ WR H[SODLQ SKHC(
motivations for decision-making and actions (Reed, 1999; Lieven & Goossens,
2011), EHFDXVH FRQWH[W GHWHUPLQHY SHRSOHVY YLHZ?
shapes the power relations and conflicts that occur (Clancy, 1999). In these
terms, these theories ZLOO EH SODFHG LQ WKH EURDGHU FRQ
economy and Historical Materialism fand complemented by other concepts
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developed from other political economy approaches such as regulation theory
and comparative political economy. The inclusion of the concepts developed
from regulation theory and comparative political economy will help to take into

account all the possible factors that frame spaciality of power.

Regulation theory will assist in appreciation of the role of the state and local
government in it placed in a wider political, economic, social and environmental
context with an emphasis on the context-specific tendencies of historical
capitalist development (Marxist political economy). The findings will be
abstracted to the level of economic framework analysis to investigate and
demonstrate the influence of the type of the economic framework that exist in a
particular locality on the tourism industry development in general and spatiality
of power specifically. In this another gap on adopting the comparative political
economy to a local level within a particular country will be fulfiled.

The theoretical approaches WKDW KDYH LQIOXHQFHG WKH
thinking are now discussed, in turn, and their application to the current PhD
study is examined. The following theoretical approaches are considered:
/IHIHEYUHTV WiKeH Rratuctidn of Space fwith reference to
/IHIHEYUHTV D shitaryFthdony bf Gpgee fland the concept of a
gpatialtriad ] DQG *DYHQW p&werc XE.H

3.2. /HIHEY WiddrwoiMihe SURGXFWLRQ RI 6SDFHY

According to Lefebvre (1991), in order to understand the relationships between
power and space within the context of a particular case study as this PhD study
aims to do, primarily, there needs to be an appreciation of how space is
conceptualised to be produced. Space, as it is conceptualised by Lefebvre
(1991), is not only a material thing, for example, geographical location as
defined by Cartesian co-ordinates that locate an object in space (Zieleniec,
2007), it is also a fundamental element in the operation and organisation of
society within historical modes of production. It is one of the forces of production
for example, land, and also the medium through which social relations occur
and, simultaneously, can be the outcome of this process. In other words, we
have social space in which people live and create relationship with other

people, societies and surroundings. Yet, at the same time space itself is a
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(social) product. All kinds of different spaces can and therefore do exist which

may or may not relate to each other. Space is a multifarious concept.

Through the analysis of the production of space Lefebvre (1991) attempts to
understand and explain the role of space in the perpetuation and expansion of
the capitalist mode of production, which is, in turn, itself viewed as a social

creation:

3:KDW KDV KD S S H Qpitglism\haSisuDdMs&f able to attenuate
its internal contradictions for a century, and consequently, in the hundred
years since the writing of Das Capital, it has succeeded in achieving
3JURZWK’ ~ dtcdtddlge&at what price, but we know the means: by
RFFXS\LQJ VSDFH E\ SURLeXWIEeQI7T® 2¢)SDFH -
It is in this ability of Capitalism to be flexible in constructing and reconstructing
the relations of space and the global economy and Lefebvre (1991) argues this
to be one of the reasons for why Capitalism has survived into the twentieth
century. It has, he believes, colonized not only its location, social space, but
DOVR SHRSOHTV HYH U\ Gpeceldd drguedstdVddsnihate/ tHeWtural
(culture has become a commodity: SHYHU\WKLQJ (SwWansdh) 2012 COH),
social as well as the economic world (Elden, 2004). In this context, the
production of space is a theme that has explicit political aspects, and is related
to developing systems of production within Capitalism. Thus, issues of space
and the spatial organisation of society, from /HIHEY [18B1)Vpoint of view,
should become central to a material analysis. This idea differs from .DUO ODU[YV
Q R W L Ricxorchl Materialism fin which space was marginalized and time and
history were privileged. Lefebvre (1991) insists that this is within gocial space
where the relations of production are reproduced and that dialectical
contradictions are spatial rather than temporal (Soja, 1985; Elden, 2004).

In order to explore the spatial organization of society, it is necessary to firstly

understand how space is produced.

3.2.1. Space as a product of both mental and material constructions

Unlike advocates of the approaches to power discussed in Chapter 2 who
privileged mental construction of space (for example, cultural, alternative

political economists) or physical constructions of space (in the case of Marxist
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political economists, regulationists, comparative and international political
economists), Lefebvre (1991) fuses both mental and physical constructions of
space together. In his point of view, space is a product of both conceived,
mental, abstract thought of space (ideological space) and perceived, concrete,

material reality of space (Zieleniec, 2007). As Lefebvre (1991) states:

There is not the material production of objects and the mental
production of ideas. Instead, our mental interaction with the world, our
ordering, generalizing, abstracting produces the world that we encounter,
as much as the physical objects we create. This does not simply mean
WKDW ZH SURGXFH UHDOLW\ EXW WKDW ZH SURC
(Elden, 2004: 44).
In other words, the process of space production is conceived to begin from the
representation of an empty space, quasi geometric, occupied only by concepts,
by logics and strategies at the highest rational level which then are filled and
occupied by the res