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Table 5 Regression Weights 

Regression Path 
Model 2 Model 3 

Estimate S.E. C.R. P Estimate S.E. C.R. P 

AWA <--- AST .201 .043 4.680 *** .169 .043 3.917 *** 

ASS <--- AWA .725 .056 12.950 *** .683 .056 12.285 *** 

QUA <--- AWA .766 .064 12.048 *** .473 .077 6.149 *** 

LOY <--- QUA .601 .067 8.916 *** .654 .078 8.406 *** 

LOY <--- ASS .289 .055 5.219 *** .232 .064 3.604 *** 

QUA <--- AST N/A N/A N/A N/A .142 .031 4.511 *** 

QUA <--- ASS N/A N/A N/A N/A .292 .076 3.847 *** 

*** denotes statistical significance at the 99% level 

S.E.: Standard Error, C.R.:Critical Ratio, AST: assets, AWA: awareness, ASS: associations, 

QUA: quality, LOY: loyalty 
 


