
Developing a structural brand equity model for cultural 
destinations

KLADOU, Stella <http://orcid.org/0000-0002-4144-8667> and KEHAGIAS, 
John

Available from Sheffield Hallam University Research Archive (SHURA) at:

http://shura.shu.ac.uk/10076/

This document is the author deposited version.  You are advised to consult the 
publisher's version if you wish to cite from it.

Published version

KLADOU, Stella and KEHAGIAS, John (2014). Developing a structural brand equity 
model for cultural destinations. Journal of Place Management and Development, 7 
(2), 112-125. 

Copyright and re-use policy

See http://shura.shu.ac.uk/information.html

Sheffield Hallam University Research Archive
http://shura.shu.ac.uk

http://shura.shu.ac.uk/
http://shura.shu.ac.uk/information.html


Table 1 Construct reliability and validity 

 

Factor Cronbach’s 

alpha 

Composite 

reliability 

AVE ASV Convergent 

validity 

AST .817 .819 .531 .087 .688-.766 

AWA .763 .773 .533 .432 .660-.766 

ASS .866 .871 .631 .515 .686-.879 

QUA .817 .820 .533 .528 .700-.785 

LOY .887 .894 .631 .480 .726-.900 

 

 


